Jonathan Miller
CEO

America Online. Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of 42 hour of “Like 1t Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is", with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing vartous issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and éven

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, [ want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs of their sponsors,
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Jonathan Miller
CEO

America Online. Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping soctety examine affairs through an authentic African American perspective, for a half hour of

“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
contmunity in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and docuntentaries in this country on the African experience in the U.S., Caribbean and even
Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It [s” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, I want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA
Inside Stuff” in another time slot.

if this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” 1 am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like [t [s™ to cancel my intemet account if this simple request is not granted by
February, My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEO

America Online, Inc.
22000 AQL Way
Dulles, VA 20166

re; the Preemption of 4 hour of “Like it Is” for “NBA Inside Stuff”
it has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

[ am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It {3,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It 1s”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is™ has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest ninning African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and eved
Africa itself,

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return *Like It [s” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, [ want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA
Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AGL, but WABC-TV will force me

and other supporters of “Like It Is” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, | don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEQ

America Online. Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of % hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that conld potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping soctety examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like 1t Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previcusly had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even
Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, [ want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

Inside Stuff” in another time siot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” 1 am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this stmple request is not granted by
February. My community is organizing around this tssue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they

will be so inclined to show msensmwty to the needs of their sponsors.
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Jonathan Miller
CEO

America Online. Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of % hour of “Like 1t Is” for “NBA Inside Stuff
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Swuff.”

[ am alerting the sponsors of this show to an issue that could potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It 13,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Git Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our Hves and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
comrunity in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and even
Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It [s” always honors this month with special programming, [ want the show
retumed to its one hour format in time for Black History Month. Surely they can find room for “NBA
Inside Stuff” in another time slot.

If this 1s not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” I am cwrently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my intemet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEQ

America Online, Inc.
22000 AOL Way

Duiles, VA 20166

re: the Preemption of 2 hour of “Like It Is” for “NBA Inside Stuff
It has come to my attention that AOL has sponsored advertising on the show “NBA nside Stuff.”

[ am alerting the sponsors of this show to an issue that conld potentially negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning pubtlic affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African Amencan perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is", with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
community in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience in the U.S., Caribbean and ¢ven
Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It [s” always honors this month with special programming, [ want the show
returned to its one hour format in time for Black History Month, Surely they can find room for “NBA

Inside Stuff” in another time slot.

If this is not done, I will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” [ am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Mitler
CEO

America Online, Inc.
22000 AOL Way
Dulles, VA 20166

re: the Preemption of ¥: hour of “Like it Is” for “NBA Inside Stuff”

It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that conld potentiaily negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic African American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and cultural issues that shape
our lives and brings pride and self-esteem to the Black community. The historic Kerner Commission
called upon the media to provide greater representation of people of color in general and the Black
commumity in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like It Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African experience i the U.S., Caribbean and even

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community. My request to this network is simple.
Return “Like It Is” to its original one hour prograzaming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, I want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

Inside Stuff” in another tme slot.

If this is not done, [ will register my displeasure with the network deciston by not using the products of the
sponsors of “NBA Inside Stuff.” [ am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like It [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they

will be so inclined to show insensitivity to the needs of their sponsors.
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Jonathan Miller
CEQ

Amenca Online, Inc.
22000 AOL Way

Dulles, VA 20166

re: the Preemption of 12 hour of “Like It Is” for “NBA Inside Stuff”
It has come to my attention that AOL has sponsored advertising on the show “NBA Inside Stuff.”

I am alerting the sponsors of this show to an issue that could potentiaily negatively impact the sales of
their products. WABC-TV and Disney has shown great insensitivity to its viewers of African descent by
preempting one half hour of the award winning public affairs program “Like It Is,” which is committed to
helping society examine affairs through an authentic Afnican American perspective, for a half hour of
“NBA Inside Stuff.”.

“Like It Is”, with its multiple award winning producer and host Gil Noble, has served its viewers for over
the last 34 years with timely and critical analysis of the political, economic and culturat issues that shape
our lives and brings pride and self-esteem to the Black community. The histonic Kerner Commission
called upoen the media to provide greater representation of people of color in general and the Black
commuuity in particular by airing various issues and viewpoints that make up this country’s ethnic
diversity, “Like it Is” has offered a unique and most needed opportunity for people to examine current
affairs through an authentic African-American perspective. To date it is the longest running African-
American produced television program in the U.S. (which previously had given both WABC-TV and the
ABC Network considerable praise in the Black community) that has produced the largest body of
programs and documentaries in this country on the African expenience in the U.S., Caribbean and even

Africa itself.

WABC-TV currently devotes less than an hour a week of 168 hours to public affairs programming that
give the African perspective on issues affecting our community., My request to this network is simple.
Return “Like It Is” to its original one hour programming. And with Black History Month fast
approaching and as “Like It Is” always honors this month with special programming, I want the show
returned to its one hour format in time for Black History Month. Surely they can find room for “NBA

[nside Stuff” in another time slot.

If this is not done, | will register my displeasure with the network decision by not using the products of the
sponsors of “NBA Inside Stuff.” I am currently a satisfied user of AOL, but WABC-TV will force me

and other supporters of “Like [t [s” to cancel my internet account if this simple request is not granted by
February. My community is organizing around this issue and will encourage others to do the
same. Whereas WABC-TV shows insensitivity to the needs of my community, I don’t think they
will be so inclined to show insensitivity to the needs pf thelr SpOnSOrs.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO I'TS ORIGINAL 1t HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” [ am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to %2 hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like 1t Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural 1ssues that shape our lives. Serving thie mandate of the Kerner Conmission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unigue and
most needed opportunity for people te examine current affairs through an African American
perspective. To date it is the longest runming African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is onc of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, 1 call upon you to return “Like It Is” to its original hour format. I am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It I” serves.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

Asa regular viewer and strong supporter of “Like It Is” [ am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥z hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning hest and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kermer Commission, which
calied upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people te examine cusrent affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made 1n media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline.  The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first tty to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, [ call upon you to return “Like It Is” to its original hour format. Iam very aware that
Disncy owns ABC. While [ will ahways support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to youy insensitivity to the audience that
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to % hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with 1ts award winning hest and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cuttural issues that shape our lives. Serving the masdate of thi¢ Kemer Cosiimissiofi, which
cailed upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed oppeortunity for people to examine current affairs through an African American
perspective. To date it is the longest ranning African American produced television program mn
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms 1S in
dectine,  The fact that “Like 1t Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then 10 siash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. Iam very aware that
Disney owns ABC. While I will always support this program, if this reasonable request 1s not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It I8” setves.




Dave Davis

President and General Manager
WARBC-TV

7 Lincoin Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like 1t Is” { am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to %2 hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerrier Comttiission, which
called upon the media fo provide greater representation of people of color and the various 1ssues
and viewpoints that make up this country’s ethnic diversity, “Like 1t 1s” has offered a unigue and
most needed opportunity for people to examine current affairs threugh an Afrcan American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And [ will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” seives.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1t HOUR FORMAT!

As a regular viewer and strong supporter ot “Like Tt Is” I am outraged at the decision of WABC-
TV 1o cut the format of this esteemed public service/news show 1o % hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kemer Commission, which
calied upon the media fo provide greater representation of people of cofor and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unigue and
most needed opportunity for people to examine current affairs through an African American
petspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that peaple of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news roonis is in
decline.  The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. [am very aware that
Disney owns ABC.  While I will always support this program, if this reasonable request is not
granted, 1 will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And [ will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis
President and General Manager

WABC-TY
7 Lincoln Square
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” { am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to 2 hour, in order to expand
the time allotted for sports and enfertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
pubtic for the past 34 years with timely and critical analysts of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerner Commiission, which
called upon the media to provide greatfer representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest runming African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans,

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversily in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. [ am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis
President and General Manager
WABC-TV

7 Lincoln Square
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It [s” [ am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to 2 hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the political, economic and
culturat issues that shape our lives. Serving the mandate of the Kerner Commtission, which
calied upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportumity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first iy to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. | am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis
President and General Manager

WABC-TV

7 Lincoln Square
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥ hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It 1s,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerner Comimission, which
called upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like 1t Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like 1t Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. 1am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Prave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥ hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with 1ts award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural (ssues that shape our lives. Serving the mandate of the Kerner Comimission, which
called upon the media to provide greafer representafion of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It [s” has offered a unique and
most needed opportunity for people to examine current affairs through an African Amernican
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms 1S in
decline, The fact that “Like ft [s” is one of the onfy Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. | am very aware that
Disney owns ABC. While I will always support this program, if this rcasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my commuunity can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this estcemed public service/news show to % hour, in order to expand
the time allotted for sports and entertainment. How insuiting!

“Like 1t Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysts of the political, economic and
cultural issues that shape our lives. Serving the marndate of the Kemer Commission, which
calfed upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportiumity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gaius that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline.  The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to retum “Like It Is” to its original hour format. [am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request 1s not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to 2 hout, in order to expand
the time allotted for sports and entertainment. How insuiting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the potlitical, economic and
cuiturat issucs that shiape our lives. Serving the mandate of the Kemer Commission, which
called upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline, The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that
Disney owns ABC. While I will ahvays support this program, if this reasonable request is not
granted, 1 will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And { will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” seives.
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Dave Davis
President and General Manager
WARC-IV

7 Lincoln Square
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” T am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to 2 hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like 1t Is,” with its award winning hest and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cultural issucs that shape our lives. Serving the mandate of the Kermer Commission, which
called upon the media to provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like Tt Is” is onc of the only Black programs produced at WABC-TV,
coupled with your station’s decision to fiest try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And [ will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to %2 hour, in order fo expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the political, economic and
cultural issucs that shape our lives. Serving the mandate of the Kerner Contmissios, which
called upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” ts one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, refiects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. [ am very aware that
Disney owns ABC. While [ will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis
President and Generai Manager
WABC-TY

7 Lincoln Square
New Vork, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” I am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥z hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like 1t Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cuttural issues that shape our tives. Serving the mandate of thie Kertier Commission, which
called upon the media fo provide greafer representfation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine current affairs through an African Amencan
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of pregrams and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to stash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. T am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And [ will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensifivity to the audience that
“Like It Is” setves.
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Dave Davis
President and General Manager
WABC-TV
7 Lincoln Square
New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” [ am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥2 hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical analysis of the political, economic and
cuttural (ssues that shape our lives. Serving the mandate of the Kerser Commissiot, which
called upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine cusrent affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like Tt Is” is onc of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. Iam very aware that
Disney owns ABC. While I will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertmmng to your insensitivity to the audience that
“Like It Is” seives.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like It Is” T am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥z hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like it Is,” with its award winning host and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the political, economic and
cuttural issues that shape our lives. Serving the sidandate of the Kerner Commission, which
called upon the media to provide greafer representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unique and
most needed opportunity for people to examine cuirent affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gaius that people of color have made in media broadcasting are being
‘reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only Black programs produced at WABC-TV,
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, reflects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. I am very aware that
Disney owns ABC. While I will always support this program, if this reasonable request 15 not
granted, [ will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to your insensitivity to the audience that
“Like It Is” serves.
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Dave Davis

President and General Manager
WABC-TV

7 Lincoln Square

New York, NY 10023

RETURN LIKE IT IS TO ITS ORIGINAL 1 HOUR FORMAT!

As a regular viewer and strong supporter of “Like {t Is” { am outraged at the decision of WABC-
TV to cut the format of this esteemed public service/news show to ¥z hour, in order to expand
the time allotted for sports and entertainment. How insulting!

“Like It Is,” with its award winning hest and producer Gil Noble, has served the American
public for the past 34 years with timely and critical anatysis of the political, economic and
cultural issues that shape our lives. Serving the mandate of the Kerfier Commiission, which
called upon the media fo provide greater representation of people of color and the various issues
and viewpoints that make up this country’s ethnic diversity, “Like It Is” has offered a unigue and
most needed opportunity for people to examine current affairs through an African American
perspective. To date it is the longest running African American produced television program in
the US and has produced the largest body of programs and documentaries on Black Americans.

Today many of the gains that people of color have made in media broadcasting are being
reversed. Racial diversity in media ownership and representation in the news rooms is in
decline. The fact that “Like It Is” is one of the only Black programs produced at WABC-TV
coupled with your station’s decision to first try to eliminate the program and then to slash the
time format, refiects this dangerous and disturbing trend.

Again, I call upon you to return “Like It Is” to its original hour format. [am very aware that
Disney owns ABC. While [ will always support this program, if this reasonable request is not
granted, I will find other ways to express my displeasure via my network viewing habits and my
purchasing power. And I will encourage others to do the same. There are many ways in which
my community can register its displeasure pertaining to vour insensitivity to the audience that
“Like It 1™ serves.
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